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Semester 1st 
 Core Paper Cred

its 

Theory Internal 

Assessm

ent 

Practi

cal 

Core 

Compulsory 

Introduction to 

Communication  

4 70 30 ___ 

Core 

Compulsory 

Current Affairs and 

General Studies 

4 70 30 ___ 

Core 

Compulsory 

Introduction to Media 4 70 30 ___ 

Core 

Compulsory 

Print Media: Reporting & 

Editing  

4 50 30 20 

Core Elective 

Core Elective  

 

Economic Journalism 

OR 

Environment Journalism 

4 70 30 ___ 

4 70 30 ___ 

Core Elective  

 

Agriculture 

Communication 

OR 
Health Communication  

4 70 30 ___ 

4 70 30 ___ 

 

 

Semester 2nd  

Paper Credits Cr

ed

its 

The

ory 

Internal 

Assess

ment 

Pra

ctic

al 

Core 

Compulsory 

Print Journalism: Editorial & 

Features  

4 50 30 20 

Core 

Compulsory 

Radio & T.V. Journalism 4 50 30 20 

Core 

Compulsory 

Cyber Journalism 4 50 30 20 

Core 

Compulsory 

Computer Applications in 

Media 

4 50 30 20 

Core Elective 

Core Elective  

 

Science Journalism  

OR  

Defense Journalism  

4 70 30 ----

- 

4 70 30 ----

- 

Core Elective  
 

Intercultural Communication  
OR 

Animation & Graphics 

4 70 30 ----
- 

4 70 30 ----

- 

Open Elective  Current Affairs 4 70 30 ----

- 

  



Semester 3rd  

Paper Credits Credits Theory Internal 

Assessment 

Practical 

Core 

Compulsory 

Public Relations 4 50 30 20 

Core 

Compulsory 

Media & Gender 

Studies 

4 70 30 ----- 

Core 

Compulsory 

Advertising & 

Marketing 

4 50 30 20 

Core 

Compulsory 

Films Studies 4 50 30 20 

Core Elective 

Core 

Elective  

 

Business 

Journalism  

OR 

Sports Journalism 

4 70 30 ----- 

4 70 30 ----- 

Core 
Elective  

 

Corporate 
Communication 

OR 

Political 

Communication 

4 70 30 ----- 

4 70 30 ----- 

Open 

Elective  

Film Studies 4 50 30 20 

Semester 4th  

Core 

Compulsory 

Media Research 4 70 30 ----- 

Core 

Compulsory 

Media & 

Management 

4 70 30 ----- 

Core 

Compulsory 

Media Laws & 

Ethics 

4 70 30 ----- 

Core Elective 

Core 

Elective 

Course 

 

International 

Communication  

OR  

Traditional Folk 
Media 

4 70 30 ----- 

4 70 30 ----- 

Core 

Elective 

Course 

Community 

Radio  

OR 

Social Media 

4 50 30 20 

4 70 30 ----- 

Open 

Elective 

Course 

Social Media  4 70 30 ----- 

 

  



M.A. Journalism & Mass Communication  

SEMESTER II 

Core Compulsory-I 

                                 Core Compulsory: Print Journalism: Editorial & Features  
            Total Marks: 100 

Time allowed : 3 Hours                                              Max. Marks :70  

        Internal Assessment: 30  

 

    

Objectives: Imparting basic understanding of Print Journalism and identify and analyze basic 

types of features and articles. To provide them in-depth knowledge about the structure and 

functions of Reporting Staff and Editorial Department/Section.  

 

Scheme of Examination:  The Question Paper will be divided into Five Units. First Unit/ 
Question will consist of five compulsory questions based on all the four units. 

  5 Questions of 2 Marks= 10 Marks 
 

Question no 2 to 9 will carry equal marks (15 Marks Each). There will be two questions Set 
with internal choice on Each of the Four Units of the Syllabus.   
                                                                                              4 Questions of 15 Marks= 60 Marks 
 

 

 

Unit I 

 

Editorial : Meaning & Concept, Editorial Page : Role and Relevance, Types of Editorial, Editorial  

Conference/Meeting 

 

Unit II 

 

Editorial Department: Role and Functions, Various Editions: Regular, Special & Emergency, 

Editorial Policy, Concept of Editorial Independence, Relationship of Editorial Department with 

other Departments 

 

 

Unit III 

 

 

Editor – Responsibility & Functions; Editor in Chief, Assistant Editor, Associate Editor, News 

Editor, Chief Sub Editor- Sub Editors, Cartoonist - Role and Responsibility  

 

 

Unit IV 

 

Features : Meaning & Concept, Types of Features, Characteristics of Features, Middle Writing, 

Basics of Writing Features, Qualities of a Feature Writer 

 

 

 

 

 

 



M.A. Journalism & Mass Communication  

SEMESTER II 

Core Compulsory-II 

Radio & T.V. Journalism 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

         Internal Assessment: 30 

        

Objectives: Imparting basic understanding fundamentals of Radio and TV Journalism. different 

techniques and sequences used in this field and importance of Script for both the electronic and print 

Mediums. 
 
Scheme of Examination:  The question paper will be divided into Five Units. First unit/ 
question will consist of five compulsory questions based on all the four units. 

 5 questions of 2marks= 10 marks 
 

Question no 2 to 9 will carry equal marks (15 marks each). There will be two questions set with 
internal choice on each of the four units of the syllabus.  4 questions of 15 marks= 60 marks 

 
 

Unit-I 

Fundamentals of Radio Journalism, Radio News Reporting, Sound Bytes, News Writing & Editing 

Basics of News Reading, Voice Quality: Pronunciation & Enunciation, App Radio and Internet 

Radio.  

Unit-II 

Radio Features, Radio Talk, Drama & Documentary, Phone-in Programmes, Special Audience 

Programmes, Script Writing for Radio Programmes 

 

Unit-III 

 

 TV as a medium of communication, Satellite TV Channels, TV Commercials , Reporting for TV,            

News Reading, Piece to Camera & Voice Over, You Tube Channel. 

 

Unit-IV 

 

Genres of Television: Documentary, Talk Show & Panel Discussion, Planning and Production of 

Documentary, Script: Formats, Scene, Sequence, Screenplay and Story Board, Narration, Camera 

Angles & Camera Movements 

 

  



M.A. Journalism & Mass Communication  

SEMESTER II 

Core Compulsory-III 

CYBER JOURNALISM 

 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

       Internal Assessment: 30 

Objectives: Imparting basic understanding to the Students of Cyber Journalism and recent trends in it, 

Web Newspapers, Whaty point use kept in mind while writing for Cyber Media. 

Scheme of Examination:  The question paper will be divided into Five Units. First unit/ 
question will consist of five compulsory questions based on all the four units. 

 5 questions of 2marks= 10 marks 
 

Question no 2 to 9 will carry equal marks i.e. 15 marks each. There will be two questions set 
with internal choice on each of the four units of the syllabus.  

    4 questions of 15 marks= 60 marks 
 

 

Unit-I 

 

Cyber Journalism, Information Super Highway, Internet and Information Revolution, Comparison 

of Cyber media with other Media, Advantages and Disadvantages of Cyber Journalism. 

 

Unit-II 

 

Writing for Cyber Media, Features & Articles on the Web, E-Journalism and E-Culture, Impact of 

Cyber Journalism, Recent trends in Cyber Journalism, Mobile Journalism.  

 

Unit-III 

 

Presentations & layout of Cyber Newspapers and Magazines, Advertising on Web, Circulation of 

Web Newspaper, Qualities of Web Journalist, Future of Cyber Journalism 

 

Unit-IV 

 

Current Trends in Cyber Reporting & Editing, Impact of globalization on Cyber Journalism, Cyber 

Laws, Social Media and Social Networking Sites, Youth and Social Media 

 
 

 

 

 

 



 

M.A. Journalism & Mass Communication  

SEMESTER II 

Core Compulsory-IV 

Computer Applications in Media 

 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

       Internal Assessment: 30 

      

Objectives: Imparting basic understanding of Computer Application and Identify and Analyze 

Basic Types of Software and Hardware used in Media. To impart know to the students about 

Primary and Secondary data, E-Magazines and online Newspapers. 

Scheme of Examination:  The Question Paper will be Divided into Five Units. First Unit/ 
Question will Consist of Five Compulsory Questions Based on all the Four Units. 

5 Questions of 2 Marks= 10 Marks 
 

Question no 2 to 9 will Carry Equal Marks i.e. 15 Marks Each. There will be Two Questions 
Set with Internal Choice on Each of the Four Units of the Syllabus.    

4 Questions of 15 Marks= 60 Marks 

 

 

Unit I 

 

Definition, Origin & History, Classification of Computers, Introduction to input & output Devices, 

Introduction to Memory – Primary & Secondary 

 

Unit II 

 

Introduction to Graphical-User Interface (GUI), File and Folders: Flash, Directory, Creating, 

Copying, Moving, Deleting and Renaming, Applications & Setting : Desk-top Management, tool 

box 

Unit III 

 

MS-Word and Application: basics, Typing and Editing, Formatting Text, Quark Express: basics, 

Power Point:Introduction, presentation, graphics, creating presentation, editing and slide shows 

 

Unit IV 

 

Introduction to Internet: Definition, Various Activities, Tools and  Services on Internet, Internet 

Protocols FTP, HTTP, TCP, IP, Major News Sites, E Magazines, Online Newspapers 
 
 

  



M.A. Journalism & Mass Communication  

SEMESTER II 

Core Elective (I) 

Science Journalism 

 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

       Internal Assessment: 30 

 

        

Objectives: Imparting basic understanding of Science Journalism and Identify and Analyze Basic 

Types of Scientific Writing. To impart the students basics of Scientific and technological revolution 

and how this revolution has made charge in society. 

Scheme of Examination:  The Question Paper will be Divided into Five Units. First Unit/ 
Question will Consist of Five Compulsory Questions Based on all the Four Units. 

      5 Questions of 2 Marks= 10 Marks 
 

Question no 2 to 9 will Carry Equal Marks i.e. 15 Marks Each. There will be Two Questions 
Set with Internal Choice on Each of the Four Units of the Syllabus.   

      4 Questions of 15 Marks= 60 Marks 
      

            Unit-I 

 

Science Journalism: Importance and Scope, Scientific Temperament; Science Reporting: Need and 

Challenges;  Prominent Science Magazines;  Globalization and Changing Attitudes towards Science 

                

            Unit-II 

 

Classification and Brief Description of Different Genres of Scientific Writings, Popular Science 

Fiction and Science Journalism, Relationship between Science, Society Scientific Temperament.  

                  

            Unit-III 

 

Science and Technology for Social Change, Writing Science News Stories, Important Media for 

Communicating Science, Science Features, Coverage of Science & Environment Issues for TV and 

Newspapers     

            Unit IV 

Training for Science and Technology Communicators, Communicating Science to Rural 

Audiences;  Science TV Channels: Discovery, National Geographic etc. 

 

 

 



M.A. Journalism & Mass Communication  

SEMESTER II 

Core Elective (I) 

           Defense Journalism   
            

          Total Marks: 100 

Time allowed : 3 Hours                                              Max. Marks :70  

        Internal Assessment: 30  

 

    

Objectives: Imparting basic understanding of Defense Journalism and Identify and Analyze 

Basics of Armed Forces. To provide them in-depth knowledge about the Defense Reporting, 

Activist Journalism and  Advocacy Journalism. 

 
Scheme of Examination:  The Question Paper will be Divided into Five Units. First Unit/ 

Question will Consist of Five Compulsory Questions Based on all the Four Units. 
  5 Questions of 2 Marks= 10 Marks 
 

Question no 2 to 9 will Carry Equal Marks i.e. 15 Marks Each. There will be Two Questions 
Set with Internal Choice on Each of the Four Units of the Syllabus.   
                                                                                              4 Questions of 15 Marks= 60 Marks 

 

      Unit-I 

 

Military;   An Introduction to Nation  and its Defense of Society, Defense Agencies: Internal & 

External: Armed Forces: Army, Navy, Air Force, Paramilitary Forces, Research & Development 

by Military, DRDO.  

     Unit-II 

 

India’s Current Defense Situation: Internal & External, Geostrategic Location of India, India’s 

Relations with other countries, India’s Defense Policy, Military-Media Relations, Defense Public- 

Relations Practices, Role of Media in Civil Defense. 

Unit-III 

 

War Reporting, Reporting Insurgencies, Reporting Terrorism, Reporting Military Policy Matters, 

Sting Operations, Military Profiles: Individual & Institutional, Writing Columns, Activist 

Journalism & Advocacy Journalism.  

Unit-IV 

 

Qualities of Good Reporters, Types of Reporters, Skills Required for a Defense Reporters, Source 

Credibility, Source Confidentiality, Defending Against Deception.  

 



M.A. Journalism & Mass Communication 

SEMESTER II 

Core Elective (II) 

INTER-CULTURAL COMMUNICATION 

 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

       Internal Assessment: 30 

Objectives: Imparting basic understanding of Inter-Cultural Communication, and Identify and Analyze 

Basic Types of Inter-Cultural Communication and its Barriers. Tom study the impact of Media On 

Society. Role of media in the field of Inter-Cultural Communication.  

Scheme of Examination:  The question paper will be divided into Five Units. First unit/ 
question will consist of five compulsory questions based on all the four units. 

 5 questions of 2 marks= 10 marks 
 

Question no 2 to 9 will carry equal marks i.e. 15 marks each. There will be two questions set 
with internal choice on each of the four units of the syllabus.  

4 questions of 15 marks= 60 marks 
 

 

Unit-I 

 

Culture: Definition & Process, Culture as a social institution, Value systems: Eastern and Western 

perspectives, Inter-cultural Communication , Philosophical and Functional dimensions   

 

 

Unit-II 

 

Communication as a Concept in Western and Eastern cultures, Sufism, Sadharvikaran , Language 

as a medium of Cultural Communication, Linguistic Aspects of Inter-cultural communication. 

 

 

Unit-III 

 

Mass Media as Vehicles of Inter-cultural communication, Barriers in Inter-cultural Communication, 

Inter-cultural conflicts and Communication, Impact of New technology on Culture, Effects of 

Globalization on Culture and Communication 

 

 

Unit-IV 

 

Culture, Communication and Folk Media, Dance and Music as instruments of Inter-cultural 

Communication, Code of Ethics & Cultural Transformation, Deras and Inter-Cultural Connotations, 

Religious Places as Cultural Carriers  



M.A. Journalism & Mass Communication  

SEMESTER II 

Core Elective (II) 

Animation & Graphics 

 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

       Internal Assessment: 30 

        

Objectives: Imparting basic understanding of Animation & Graphics importance of layout Design. 

To strengthen the knowledge of Students. To Impart the knowledge to the students about 

importance of Animations in Media Industry.  

Scheme of Examination:  The Question Paper will be Divided into Five Units. First Unit/ 
Question will Consist of Five Compulsory Questions Based on all the Four Units. 

   5 Questions of 2 Marks= 10 Marks 
 

Question no 2 to 9 will Carry Equal Marks i.e. 15 Marks Each. There will be Two Questions 

Set with Internal Choice on Each of the Four Units of the Syllabus. 
                                                                                              4 Questions of 15 Marks= 60 Marks 

 

Unit-I 

 

Concept and Theory of Animation and Graphics, Basic Elements and Principles of Graphics, 

Design and Layout, Principles of Designing, Designing Need and Signification in Media. 

 

Unit-II 

 

Printing methods - Letter Press, Cylinder, Rotary Gravure Screen, Offset, Plate making,  Printing 

paper - Kinds, varieties, sizes, calculation, making choices, Printing Process - Prepress, in press , 

Post press 

 

Unit-III 

 

Visuals : Physical Forms, Function, Editing, Colour : Physical Forms, Psychology, Colour Scheme 

and Production, Magazine Layout, Pagination, Designing Various Parts, Layout of Broadsheet and 

Tabloid 

 

Unit-IV 

 

Computer Mediated Design : An Overview; Multi media : Characteristics and function, Designing 

concepts in TV [News channel’s screen] and Websites [front page], Web Designing,, Designing a 

Website, Newspaper and Magazine Designing, Role of Animation in Advertising, Film Industry, 

Online Journalism.  

 

  



M.A. Journalism & Mass Communication  

SEMESTER II 

Open Elective  

     Current Affairs 

 

         Total Marks: 100 

Time allowed : 3 Hours                                             Max. Marks :70  

       Internal Assessment: 30 

 
 
Objectives: Imparting basic understanding of about Major Politicals Social issues Status of 
Elementary higher Education. Models of Communication in Order to Understand Various 
Dimensions of Media as Communication 
 
Scheme of Examination:  The Question Paper will be Divided into Five Units. First Unit/ 
Question will Consist of Five Compulsory Questions Based on all the Four Units  

  5 Questions of 2 Marks= 10 Marks 
 

Question no 2 to 9 will Carry Equal Marks i.e. 15 Marks Each. There will be Two Questions 

Set with Internal Choice on each of the Four Units of the Syllabus. 

                                                                                              4 Questions of 15 Marks= 60 Marks 

 

 

      Unit-I 

 

Major Political Affairs: Issues at National level, Election Commission of India, India’s Relations 

with its Neighboring Countries. 

 

 

      Unit-II 

 

Economic Affairs: Economic issues and Problems,  Niti Aayog, Green, White and Blue 

Revolution, Features of Indian Economy, Role of Media in a Economic Development.  

       

      Unit-III 

 

Social and Cultural Affairs: Illiteracy, Communalism, Unemployment, Health & Family Welfare, 

Girl Child & Women Development, Social Development of Marginalized groups 

 

       Unit-IV 

Current Affairs of Haryana: Current Political, Social, Economic and Sports Affairs of Haryana 

during the Semester.  
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M.A. Journalism & Mass Communication

SEMESTER III
Core Compulsory-I

q

PUBLIC RELA:TIONS

Total Marks: 100

Time alloiyed: 3 l{ours Max. Ir4arks :70
' Internal Assessment: 30

ObjectiJes: Imparting basic understanding of Public Relations ancl iclentify and analyze various
'lechniques of Public Relations and i']ublicity. iI'o provide, the students in-depth knowledge about
the functioning of Pr-rblic Relations in Gclvernment and Private Sector.

Scheme of Examination: The Question Paper will be divided into Five Units. FirstUnit/
Question will consist of fir,e compulsory questions based on all the four units.

5 Questions of 2 Marks:10 Marks

Question no 2 to 9 will carry equal marks (15 Marks Each). There will be two questions Set
rvith internal choice on Each of tire Four lJnits of the Syllabus.

4 Questions of 15 Marks: 60 Marks

Unit-1

Nature and Scope of Public Relations, Present status and future of PIt in India, Principles of I'R,

Publicity, Propaganda, Lobbying & Public Opinion, Publics in PR, Image building in Public &

PLivate Sector

Unit-2

PR Campaign, PR in Crisis Management, Developing Corporate ldentity, Functions and

Responsibilities of PR Practitioners, Media Relations

Unit-3

Tools and Techniques of PR, CoCe of Conduct in PR, Sensitivi[y to Cultural Issues, llole of
t

Pliotography in PR, Marketing Research fbr the PR Practitioner

Unit-4

Event Management, Concept of Neutral Territory, Writing for Public

Organizing Press Event, Preparation of'Press release.
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TinTe allowed:3 Hout's

SEMBSTER III
Core ComPulsory-Il

MEDIA AND GENDIIR*STUDIES
Total Marks: 100

Max. Marks :70
Internal Assessment: 30

Objectives: Imparting basic unclelstanding of Media ancl General Studies and to anaiyze basic

runderstanding of cen?er Studies. To provicle them in-depth knowledge about the Role of Media

in tlie upliftnrent of the weaker sectiotls of Society'

Scheme of Examination: The euestion Paper will be divided into Five Units. First Unit/

Question witl consist of five compulsory questions based on all the four units.
5 Questions of 2 Marks: 10 Nlarks

Question no 2 to 9 will carry equal marks (l? Y"tIt Each)' There will be trvo questions Set

,iith int.rnol ohoice on Each of the For.rr Units of the Syllabus.
rl Questions of 15 Mafks: 60 lr4arks

Unit-l

Defi,ition of Gender, Difference between sex and gender, Relationship between lr4edja and

Gencler, Feminist terrninology, stereotyping, patriarchy, silencing, marginalization

IInit-2

\,Iale Gaze, Feniinist film criticism, thematic and serniotic analysis, feministn, Image of Wotneu ir-t

"{clvefiisements, Gender identity built through Media, Bodl' Image

LJnit-3

\leciia & Gender consciousness, Gender Sensitization, Media projection on Domestic Violence &

Se*ral .Flarassment, 
portrayals of Women and Mgn in the Media, Media role irl prornotion of

Gender equality, Cender Coverage ancl Meciia.

Unit-4

I,fluence of Meclia in society, patriarciry in operation, use of fe-rninist ntethocls ibr critiquing meclia

representation, Representation of Genclers in 21't Centllry ill Various N{edia.
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M.A. Journalism & Mass Communication

SEMESTER III
Core Compulsory-III

,q
ADVERTISING & MARKETI]\G

: Customer Relationship Management, Marketing Communication, Entrepreneurship, Internet

:\ Advertising, Marketing Mix, 5 P's of marketing, Marketing and New Media

t

:
F

-a

r- Total Marks: 100

t tme allowed : 3 Hours Max. Marks :70

= 
Intetnal Assessmeut: 30

r-
:. Objectives: Impalting basic urrclerstancling of the'fieicl of Aclvertising & Marketing. To identify
7 and analyzc ba.sic types of aclvcrtiscurents and Media of Aclr'ertisetnent. To provide thent in-

= 
. 

clepth knou,leclge about the structure ancl functions of Advertising Agencies.

\ Scheme of Examination: The Question Paper will be divided into Five Units. FirstUnit/
- Question will consist of five compulsory questions based on all the four units.

i{ 5 Questions of 2 Marks: 10 Marks

F{ Question no 2 to 9 will carry equal marks (15 Marks Each). There will be two questions Set
rvith internal choice on Each of the Four Units of the Syllabus.

b r[ Questions of 15 Ma,ks: 60 Ma.ks

E-

; unit-l

; advertising: Definition, Nature & Scope, Evolution and Growth of Advertising Classification of
b

L,.-
- Socio-economic effects of Advertising, New trends in Advertising.

-
!., ' Unit-2
I
E

I edvertising Budget-an overview, Advertising Appropriation, Political & Social Campaigns,
E.
| - Crnipaign Planning, Advertisement and Consumerism, Parts of Adverlising
L-
t-
IL-

Unit_3
t-..? 

\ature and Scope of Marketing, Evoiution and Growth of Markr:iing , Approar:hes to lvirul;eting,
-t

iunctiorts & Principles of Marketing, E-Commerce and Internet Malkcling, International Mer-ketiug

-

-
:

-

-
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\'l)
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M.A. Journalism & Mass Communication

SEMtrSTER III
q

Core Compulsory-IV

FILM STUDIES

Timeallowed:3Hours
T'otal Marks: 100

Ir4ax. Marks :70
Internal Assessment: 30

Objectives: lmparting basic understanding of the process

about the World of Cinema and provide them in-clepth
ivlaking and Fihn approciation.

Scheme of Examination: The Question Paper will be divided into Five Units. FirstlJnit/
Question will consist of five compulsory questions based on all the four units.

5 Questions of 2 Marks: 10 Marks

Question no 2 to 9 will carry equal marks (15 Marks Each). There rvill be trvo questions Set
rvith internal cl-roice on Eaoh of the Four Units of lhe Syllahus.

4 Questions of 15 \,Iarks: 60 Mar:ks

pnit-i

,{ Brief Flistory of Inclian Cinema, The Pioneers, The Talkies & Slndio Cultule, C)ortring of the

Superstals, Rise of lvlultiplex, Gent'es in Indian Cindrna

Unit-2
I

Film as a medium, Five C's of cinematograplty, Filn-rs vis-a-r,is society, Film as an art ibrm, Irilm

Gerues, Blief Histor), ,rf Worid Cinetra.

Unit-3

Par,allel Cineitra, New Wave Cinema, Regional Cinema of North L'rilio, Problems ancl lutuLe of

Puniabi & Haryanvi Cine.ma, Prominent fllrl directors viz-a-viz, S:rti,aiit i{r.i,, Mlinal S)en, Shal,anr

Benegal and Mani Ratnam

IIhit-4

Film Budgeting, Recent Technological Innovations in Cinema, DistLibution and Exhibition of Films
I

:n India, Fihn Publicity Technicpres, Film Revierv aud Film appreciation, CBFC: Organization C<

Iunctrons.

r.F)

of Film Making. 'fo irnpart knowledgc
knowleclge about the process of Fihn
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M.A. Journalisrn {LMass Comrnunication

SEMESTER III
Core Elective (I)

BUSINESS JOURNALiSM

Timeallowed:3Hours
Totai Marks: 100

Max. Marks:70
Internal Assessment: 30

Objectives: hnparting basic unclerstanding of the Bnsiness World of ancl the features of Business

.loui:nalisrn. 'I'o provlde them in-depth knowledge about the Business Reporting, Bttsiness

Journalism and Mocles of Business Jortmalism.

Bxamination: f'he Question Paper will be Divided into Five LInits.
Consist of Five Compulsory Questions Based on all the Four Units.

5 Questions of 2 Marks: 10 Marks

Carry Eqnal Marks i.e. 15 Marks Each. There will be Two Questions
each of the Four Units of the Syllabus.

4 Questions of 15 Marks: 60 lvlarks

Scheme of
Question will

Question no 2 to 9 will
Set with lnternal Ciroice on

Unit/

'Unit-1

Introduction- Definition and Scope of business Journaliqm, Defirre the importance of business

comrnunication and channels of communication, Brief history of business j ournalism in India

Elements of Business News Stories, Sources of Business News

trhir-2

Business correspondence - business letters /repofis (annual committee etc) prtl:cis /l;tutrtrtalizing etc,

Sign langllage :perception /attitude /beliefs/values/norms, Interpersonal /iittrapersotta! [iitsitless

communication, Major Business Journals and their Unique Feature

Unit-3

Cranging Scenario of Business .Iournalism, Ethics and Social Responsibilities of Business

.li,urnalism, Professional Requirements of Business Journalist, Tools riuci challenges of business

': :rnalist Business Feature

Unit-4

Journal, Qualities of Effective Business Alticles, Bnsiness Letters,

trends and issues of business jottrttalisttt in irtclitr, Protniuent

in India

l-:aracteristics of Business

l::'.il Discussion, Latest

: : - :u-rirtic/business j ournalist
{ I

tl.))bT 8*"F
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SBMESTER III
Core Elegtlyg (ID *

SPORTS JOURNALISM

TimeAllowed:3Hours

:!i:

Total Marks: 100
Max. Marks:70
Internal Assessment: 30

fa
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Objectives: lmpafiing the Students a llasic [Jnderstanding of thc worlcl of Sports a,cl lcle,tify
ancl understancl various types of SporLs Communication. To inculcate the unciersianding about thesources of Sports News and Spor-ts Nervs Editing.

F.t.t'"^I.e'of Examination: The Question,Paper will be Divided into Five ljnits. FirstUnit/ Question will Consist of Five Cornpuisory Questiins nur.a on all the Four Units.
5 Questions of 2lvtarks= 10 Marks

Questionr no 2 to 9. wiil garly Equal Mal\s.i... 1l Marks Each. There will be Tu,o QnestionsSet rvith I'rernal choice on Eacli of the Four Unirs of ihe srii;bus.
4 Questions of 15 Marks:60 Marks

Unit-1

Sports Journaiism, Sporls News: Concept, Contents & De:finition, Sports News Values, Sources of
\e*s, News Style, Accuracy, objectivity & Fairness in sports writing

Unit-2

>:'':*r \\'riting, The Language of Sports Jotunalism, Freelance Sporls Journalism, Spolts pages oF
: ' -s:-' & Language News Papers, Syndicated Sports Journalism, politics and Sports, Sports as---.,-.-.-....'
- - -. --.-. -r t!llt

Unit-3

i:'-' l:-:lolraphy, Sports Magazines, Sporls TV Channels, Spolts Commentary, Sports Culture,
: - .l:- .: . Sporrs personality, prominent Sports Journa.iists.

Unit-4

= Galnes and Spofis, Place of India in Intemationai Sports, Televisiol & TLaclitional

': .,. s Paper: Need & probabilities, Major Sports Issues



-
f

i!'

I

I

)

I

I

b
lr

t
1

T
hb

I

TirneAllowed:3Hours

M.A. .Iournalism & Mass Communication

SBMESTE,R III
Core Blective (III) q

CORPORATE COMMUNICAT TON
Total Marks: 100
Max. Marks:70
Internal Assessment: 30

Objectives: Giving to the Stuclents a Basic lJnderstanding of Corporate Communicarion, ancl role
ri Comtnunication in growth of organization Role of Research ir-r the field of Corporatr
.Lrll)mLlnicati0n.

@!=:r.i+i-:t:rii-;t:.:i;;;-4,n,;:ffi;i, 
'isi;*;tsi*<i_-.*+;:;-iiScherne of Examination: The Question Papeiffi u. Divided into lrive Units. First unit/

Qtrestion r.vill Consist of Five Compulsory Questions Based on all the Four Units.
5 euestions of 2 Marks: 10 Marks

-luestion no 2 to 9. will Carry Equal Marks i.e. 15 Marks Llach. There rvill be Two euestioris
S:r u'ith Internal choice on Each of the Four units of the Svllabus.

4 Questions of 15 Marks= 60 Marks

Unit-1

-.':':rrAte Communication: concept and definition, Evolution anci Flistory ol Corporale

- -'::u:-tunication, Principles of Corporate Communication, Corporate Commulication ancl srorvth lI.
. =.\:g311ization.

"' " -: ol Corporate Communication in damagO control &. crisis rnanagement, Corporate

-' :--:--:.ication: Plaming, management and execution, Feature of Corprtrate Comruunication tr
:-

Unit-3

Li':rttlunication and Media I-Iouses, Corporate Communication Advertisement agencies,

-- - ::.;:'iunication in Shopping Malis,.

Unit-4

+
- :-:se:.rch in the field of Corporate Communioation, Corporate Colnluunicatioti ir-r

" -- .:::panies. Feedback, Group Communication, Corporate Culture

kp
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Core Elective (IY)

P OLITI C AL C OMMUITCTTTOU

objectives: Giving to the Students a fJasic lJnderstancling of political Comnrunication' and

Identify ancl Anaryzinu*,"'irr;;;ip"rt,i;"i c"***i.ution'una its Ba,iers' I\4odels of Political

Corrmuni cation in ;;"* f -l ni. rrtun O V arious Pol itical Communi cati on

Scheme of Examination: The Question P"p:':iiil^be Di'ided into Five units' First Uniti

euestion wilr consis;iF;;a;;p"1,";6;iio""eu"a *'lt[:,I:hY:l.2 
Marks: 10 Marks

ouestion no 2 to g wi,' carry Equal Marks i " 1r Marks Each. There will be Two Qr"restions

Sbt with lnternal ch;ic; "t 
e""("ttire Four Units of the syllublil'eresrions 

of 15 Marks= 60 Marks

I

TimeAllowed:3Hout's

Unit-L

\leat'ring, Natnre ancl Scope of Political Communication'

Political Comtnunication' Political Marketing' Political

Advefiising in Political Comtnunicatiotl

Unit-2

Total Marks: 100

Max, Marks :70

Internal Assessment: 30

Democracy & Media, N4edia Effects of

PR, Media Porver in Politics' ILole cf

Rore of Media in poritical communication, , Media and policy making, Gatel'.eeping ,s P'opagatilir

rnodels, New Media and Political Awakening'

Unit-3

...:c opinion Polls: Iteliability and validity, Conducting opinion Polls: Preparation and Exectrti;l:

-...::lticityofPre-pollandPost.polls,Public.opinionandAuclience,GuicliugPublicPolic::.

: : .',uiuion & New Media

Unit-4

ldeoiogy:Politicalsocialization'Mediadur'ingElections'Opinion\'[aking\'lr

..\leiiiaanclPoliticalCan-rpaigrrs,MalpracticesinPolitics,PclliticaiVctrcletia..r\-
I .: V't
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M.A. Journalism & Mass Cornmunlcation

SEMESTEIT III
Open Elective

FILM STUDIES

Timeall6wecl:3Hours
Total Marks: 100
Max. Marks:70
Inter:nal Assessment: 30

Objectives: Lnparting basic nndelstanding of the process of Film Making. To impart knorvleilge
about the World of Cinema and provide thenl in-depth knowleclge about the process of F-ilnr

\{aking and F'ilm apprecintion.

Scheme of Examination: The Question Paper will be divided into Five Units. First Unit/
Question will consist of five compulsory questions based on all the fcrur units.

, 5 Questions of 2 lvlarks: 10 Nlarks

Question no 2 to 9 will cany equal marks (15 Marks Each). There q,ill be trvo questions Set
rvith internal choice on Each of the Four Units of the Syllabus.

4 Questions ol'15 Marks- 60 Marks

Unit-1

A Brief History of Indian Cinema, The Pioneers, The Talkies & Studio Culture, Coming of the

Superstars, Rise of Multiplex, Genres in Indian Cinema

Unit-2

Film as a medium, Five C's of cinematography, Films vis-a-vis society, Fihn as ar1 art form, Fiiur

Genres, Brief History of World Cinema.

Unit-3

:..:..lel Cinema, New Wave Cinema, Regional Cinema of North Iudia, Problems and frrtule oJ'

: -',,:. & Haryanvi Cinema, Prominent film directors viz-a-viz Satyajit Ra1,, Mrinal Sen, Shayarn

: ,. :... ::rd lr4ani Ratnam

Unit-4

::. Recent Technological Irutovations in Cinema, Distritrr.rtion and Exhibition of Fihns

*. ?ublicity Techniques. Film Revieyv and Film api;r'eciaiion, CBFC: Organization &

ryfi-*
. l\

L--/.,'


	INTER-CULTURAL COMMUNICATION

